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Feature analysis of sightseeing boat users who used Hamanako SA on the Tomei Expressway
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Abstract: Since March 21th 2014, the sightseeing boat business has officially started using Hamanako SA as a

starting site. This study describes the features of the utilization of sightseeing boats obtained by a questionnaire.

It was conducted as parts of the study by which problems and measures for supporting the sightseeing boat

business were analyzed. As a result, it was indicated that for Hamanako sightseeing boat business continuity, it is

important to promote publicity of its natural beauty and entertainment value by various media.
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Table 1. Overview of Hamanako sightseeing boat
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Figure 1. Boots course
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Table 2. Actual usage and service status of Hamanako sightseeing boat
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Figure 2. Effect of Hamanako sightseeing boat, and intention of re-use
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Table 3. Overview of the questionnaire survey
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Figure 3. Cognitive status of the sightseeing boat users
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Figure 4. Cognitive situation and use intention, condition of the
sightseeing boat about holiday SA users (nonusers)
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Table 4. Purpose use intention of Hamanako sightseeing boat
(weekdays SA users)
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