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A proposal of coloring buttons in web marketing for younger generation

OWERHTHL
Koya Sukuiso

Abstract: With the development of the internet technology, many people have come to purchase products via web sites. Most of the
Electronic Commerce (EC) sites that is sell products or services, Call-To-Action (CTA) button is often installed in order to encourage
purchasing behaviors. In this paper, I study the relationship of the button colors, gender and age to improve the purchasing behaviors.
Later in the study I will show the analytical results by taking the statistics of the data obtained from 80-100 subjects.
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