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Study on the way of use of the year-round use of the beach that contributes to regional revitalization

OFEATIF,  IUARTERM?,  El°
*Riki Fujimoto®, Kazukiyo Yamamoto?, Wataru Miyazaki3

Abstract:In recent years the number of sea bath customers has been on the decline as a result of the diversification of leisure
year by year in the country. The number of sea bath customers are decreasing all the prefecture, according to the Japan
Productivity Headquarters “Leisure White Paper" and the Japan Tourism Promotion Association, The number of beach resorts

is steadily decreasing.

Therefore, the concept of full-year use from the viewpoint of regional revitalization is thought to be a measure of decreasing
trends of sea bath customers, analyzing the way of using the year-round use and conditions of use and clearly clarifying how
year-round usage contributes to regional revitalization , And aims to promote the trend of sea bathing customers.
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No3. Katase higasihama Beach 41.5 5 A
Nol. Katase Nishihama-Kugenuma Beach 111.985 A

No2. Yuigahama Beach 52.7 A A
No9. Sazann Bech Chigasaki 13.8T5A

7" No4. Miura Coast Beach 415A
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No8. Moria Beach 14.4 HA

No6. Zushi Coast Beach 29.4 BA No5. Shirahama Ohama Beach 34.0 A

60km @

No7. Atami Sun Beach 16.5 AA
Okm:

LT3, Figure 1. Top ten beach with many visitors
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Tablel. Questionnaire survey and overview @ |1 do not need anything
Investigation period Under review @ Concert
Study target Administrator and Visitor @ |Fishing competition
) . @ |Sport
Top 10 beach areas with many visitors in -
Survey target area ; ) ® |Festival
Chiba, Kanagawa, Shizuoka @ Live
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urvey item
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Figure 2 . Event that you want to go to autumn an
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