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A study on pedestrian shop­around behaviors in a shopping street located in a tourist spot 

~A case of Atami Ginza Shopping Street, Atami City~ 
 

*Takuya Ito 1 , Yutaka Inoue 1 , Akio Negami 2 , Kanako Akazawa 2 
 
We study on pedestrian behaviors in Atami Ginza Shopping Street which is located in Atami City, which is one of most                                         
famous resorts in Japan and best known for hot spring. In Atami Ginza Shopping Street, there are about 50 shops including                                         
good old showa­ish shops and new fashionable coffee shops. The aim of this survey is to obtain knowledges of pedestrian                                       
behaviors in a shopping street by verifying and evaluating by means of a follow­up survey and a questionnaire survey in                                       
Atami Ginza shopping street located in the center of this area. As a result, half of pedestrian stop by one shop at least. The                                               
other half of pedestrian pass through the shopping street. According to these results, we can see that the street is most likely                                           
recognized as a path from one place to another. 
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