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Research on how the public image of an urban area is formed
For Yanakaginza Shopping Street
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Outline: Today, more researches show the importance of people visiting a city having an attractive image of the city. The purpose of

this study is to clarify what elements such image is composed of and
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how it changes depending on the frequency of city visits.
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Figurel. Questionnaire items
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Figure2. Element classification
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Figure3. Image of Yanakaginza Shopping Street
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Figure4. Image composition ratio
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Figure5. Reasons for having an image
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Figure6. Study area
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