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[12th International Public Market Conference| Zif L T
Spatial Characteristics of the Market that Promote Visitors' Comfortable Stays and Diverse Activities
Through Participation in the “12th International Public Market Conference”
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Abstract: This study clarifies the spatial characteristics of the U.S. market that promote comfortable stays and diverse activities. We
participated in the 12th International Public Market Conference held in Milwaukee, Wisconsin, USA, and analyzed the results of our

field visits to local markets. As a result, (1) Clearly separate visitor flow paths to plan spaces where people can comfortably spend time.

(2) When operating a market, utilize surrounding facilities and public spaces as well. (3) Design spaces that incorporate both temporary

and permanent lingering areas to foster both intentional and spontaneous activities. I think that planning such spaces will lead to

comfortable stays for visitors and the creation of diverse activities.
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